








The Wisdom of Crowds
by Veronika Ott, Account Manager, and Jens Bohl, 
Senior Account Manager, Maisberger GmbH

TELITPress

>> Facebook, Twitter, YouTube, or LinkedIn 
 – many companies are already active 
in social networks. Around 91 percent 
use at least one Social Media tool, and  
another 43 percent of the fastest-grow-
ing private companies in America (Inc. 
500) see Social Media as an essential 
part of their marketing strategy. 
Companies use the web as their key 
communication tool to reach their  
increasingly fragmented target groups. 
As communication becomes more and 
more personal, direct, and interactive, 
“learning and recommending” are the 
driving forces behind social network-
ing. Moreover, it is the expression of a 
changing media usage that is increas-
ingly focused on the web. 

Telit in Dialog with the m2m Community
In 2009 Telit adapted its communication 

strategy becoming the first m2m module 

solutions provider to embrace this chang-

ing media environment. In cooperation 

with its partner Maisberger, the lead PR 

Agency of Telit Wireless Solutions, Telit 

rolled out a Social Media campaign aiming 

at extending its global marketing com-

munications reach to other channels and at 

starting a direct dialog with the broadest 

m2m community. During the first phase of 

the campaign, Telit set up a Facebook fan 

page, a global Twitter account, and a You-

Tube channel.

On the fan page in Facebook, the largest on-

line community with a reach of 350 million 

users worldwide, Telit provides corporate 

information, multimedia content, and 

product information. In addition, users 

have the opportunity to engage in a dialog 

with Telit. Facebook provides an ideal sup-

plement to the Telit website.

Micro blogging via Twitter is currently the 

quickest way to communicate news, com-

ments, or questions including reference 

links, within the standard block of 140 char-

acters, to a broad audience. Telit sends out 

several “tweets” daily in different languages, 

and the content is provided by local Telit of-

fices all over the world. By engaging all Telit 

employees, the Twitter account has become 

a central and valuable platform for m2m in-

formation and dialog for the company.

Some marketing messages are more easily 

communicated through the use of video so 

in 2009 Telit also started its own YouTube 

channel where it continually posts video in-

terviews, product clips, and customer sto-

ries. Through YouTube, journalists, custom-

ers, and the entire m2m community have 

access to the most recent Telit news and can 

comment on the videos or integrate the 

channel into their own content.

The Idea of Social Web: Being Interactive
Social Media is not just another communi-

cations channel to distribute the latest 

news. Rather it provides the greatest oppor-

tunity for direct feedback, inquiries, or sim-

ply starting a discussion. This is the original 

idea of the social web – being interactive. 

Companies that only use established mar-

keting channels or regard social communi-

ties purely as an information channel will 

find it more and more difficult to reach 

their target market. In order to communi-

cate, you must become part of it. This is  

already the case at Telit: The use of Social 

Media has become an essential part of  

Telit’s communication strategy, and addi-

tional activities are already underway. <<

www.telit.com/facebook

www.telit.com/youtube

www.telit.com/twitter
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Publication Country Date/Issue Circulation Headline Summary/Excerpt

Electronique 
Mag

France April 1, 2009 Online Telit reste en tête de l’innovation Telit is continuing to invest in the expansion of its technological expertise in 2009. 
Thanks to the integration of the short-range product line, including ZigBee and  
Wi-Fi, into its module portfolio, Telit is setting the course for a new strategic direction 
as a global wireless solutions provider.

Fator Brasil Brazil April 2, 2009 Online Telit mantém sua posição como 
líder em inovação

Telit is continuing to invest in the expansion of its technological expertise in 2009. 
Telit is acknowledged as the technological innovation leader on the M2M market and 
is currently the only supplier to cover all of the relevant wireless technologies with 
its portfolio.

Teknikogviden.dk Denmark April 23, 2009 Online Meta System chooses GE863–SIM 
module from Telit for its MetaSat 
RC06 MBK telematics device

Meta System has chosen modules from Telit Wireless Solutions for its MetaSat RC06 
MBK device.

Computer & 
Automation

Germany April 29, 2009 Online Telit Wireless Solutions und 
Eurocopter: Kooperation bei  
RFID-Aero-Projekt

Telit and Eurocopter have inked a three-year cooperation agreement to develop a 
configuration management monitoring system for helicopters.

Computer Times South 
Korea

May 26, 2009 85,000 Telit Announces Stable Growth in 
2008 and its Technical Strategy

Oozi Cats, CEO of Telit Communications PLC, talks about the impact of the financial 
crisis and explains his vision for the future of the M2M market.

Elektronik Praxis Germany June 23, 2009  
(bi-weekly)

46,352 Telit Communications: Chance für 
den M2M-Markt

In an interview, Oozi Cats, CEO of Telit Communications PLC, talks about the 
company‘s current situation, the impact of the financial crisis and his vision for the 
future of the M2M market.

Communication 
World Weekly

China June 29, 2009 100,000 More efforts required from key 
players to establish a mature M2M 
market in China

Telit, among other M2M key players, states its opinion on of the M2M industry: 
Gideon Rogovsky, VP Sales of Telit Wireless Solutions APAC, explains how to drive 
M2M’s market’s development.

Valor Econômico Brazil July 21, 2009 58,000 Na cola do rastreador In an interview, Marcos Kinzkowski, VP Sales Latin America, talks about Telit’s local 
production of modules, mainly focused on Contran (The National Traffic Council) 
resolution, even after the Brazilian government’s decision to postpone the mandatory 
rule of tracking on vehicles’ installation for the beginning of next year.

M2M Magazine USA August 1,  
2009 (8/2009)

Unknown M2M Hot Zones: Where in the 
world might M2M take off like 
wildfire, and what applications are 
fanning the flames?

Interview with Dominikus Hierl, Managing Director Strategic Accounts & Corporate 
Business Development at Telit Communications PLC, about the hot spots of the M2M 
industry.

Hanser 
Automotive

Germany August 12, 
2009

Online Telematikmodul für 
Flottenmanagement

Telit and Bury Technologies, manufacturer of hands-free kits and navigation systems 
in Europe, together developed a versatile telematics solution for vehicle fleet 
management.

Seoul 
Newspaper

South 
Korea

August 27, 
2009

800,000 Telit: M2M market will keep 
growing and expand its segment

In an interview, Oozi Cats, CEO of Telit Communications PLC, talks about the M2M 
market that will keep growing and expand its segment.

Wireless Week USA November 27,  
2009

50,000 Isabella’s Vizit Makes Holidays 
Photo Friendly

Isabella Products, a next-generation mobile device company, selects Telit’s GE864-
QUAD M2M module to enable two-way communications on the VizitTM, a new, fully 
interactive digital photo frame that enables users to send and receive digital photos 
over a cellular network.

Screenplay 
Magazine

USA November 30, 
2009

30,000 Smart Grid Opportunities Draw 
Attention of SPs

In an interview, Mike Ueland, VP and General Manager of Telit Wireless Solutions 
North America, talks about trends and opportunities in the smart grid market and 
Telit’s role in it as a leading M2M module vendor.

Electricity & 
Control

South 
Africa

12/2009 Unknown Extended software and hardware 
warranties

Telit Wireless Solutions has enhanced its existing service portfolio with extended 
software and hardware warranties through Telit Infinita Services.

Funkschau Germany 23/2009 35,135 M2M ist kein Commodity-Markt Confronting the price war in the M2M market: Telit is concentrating on innovation and 
added value in the M2M market. In a video discussion with analysis and consulting 
firm Beecham Research, Oozi Cats, CEO of Telit Communications PLC, spoke of his 
company’s pioneering role as an innovation leader in the M2M market in spite of the 
ever tougher price war.

Zdnet.com.cn China December 17, 
2009

Online Magneti Marelli and Telit Sign a 
Memorandum of Understanding in 
the Field of Telematic Devices for 
Automotive

Magneti Marelli and Telit have signed a Memorandum of Understanding in the area of 
GSM and GPRS modules to be used on telematics devices in the automotive field. The 
agreement aims at developing info-mobility and tracking functions and services, and 
specifically provides for Telit to supply Magneti Marelli with cellular M2M modules 
to be fitted into telematics boxes for automotive use worldwide and in particular for 
Europe and Brazil.

Empresas & 
Negocios

Brazil December 23, 
2009

Unknown Módulo GPS que não precisa de 
software

Telit Wireless Solutions is expanding its portfolio of integrated GSM/GPS solutions 
with the launch of its first stand alone GPS module SE867-AGPS.
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>> Despite GSM and W-CDMA belonging 
to some of the most standardized wire-
less communications technologies, eve-
ry country has its own set of require-
ments and approval procedures needing 
compliance certification before operati-
on of the GSM or W-CDMA device or mo-
dule is permitted in that country. In some 
cases existing certification status and 
approvals from other countries are ac-
cepted. In others, all-exclusive involve-
ment of local authorities and test labora-
tories is mandatory.

In Russia, manufacturers applying for type 

approval of GSM and W-CDMA products re-

quire the following:

• 	� A local representative legally registered in 

Russia.

• 	� Testing performed by a locally accredited 

test laboratory.

• 	� National labeling of the product as re-

quired by the government (wireless mo-

dules for example do not need such a label 

whereas the labeling of products inclu-

ding wireless modules depends on the 

type of end-application device).

Applicable Standards and Authorities
The Russian GSM testing standard is based 

on former EN standards and refers to GSM 

900 and 1800 MHz. Furthermore, the W-CD-

MA standard is based on the 3GPP specifica-

tions and refers to FDD 1. Both are subject to 

health-related standards for means of land-

based mobile radio communication. The cer-

tificates are usually valid between one to five 

years. Once expired, the certification has to 

The Type Approval Procedure 
in Russia

be renewed. Devices that have already been 

sold and are in the market remain legal. Four 

different authorities are involved in the ap-

proval process:

• 	� Certification Bodies: accredited entities 

that are empowered to issue certificates of 

GOST-R compliance.

• 	� Federal Agency for the Supervision in the 

Sphere of Consumer Rights and Health 

Protection for hygiene certification.

• 	� Federal Agency of Communications for 

the Declaration of Conformity (DoC).

• 	� State Commission of Radio Frequencies 

for the frequency registration.

• 	� Local Radio Frequency Centers

• 	� Ministry of Industry and Trade

GOST-R Certification
The GOST-R certification is mandatory for a 

wide range of products in the Russian mar-

ket. It indicates compliance with basic safety 

and EMC requirements as well as the stan-

dards applicable for the respective product. 

The Russian law provides several certifica-

tion schemes for GOST-R approvals. From 

the customer’s point of view, the most popu-

lar are volume production schemes with cer-

tificates valid between one to three years. 

This certificate requires certain tests be car-

ried out in an accredited test laboratory. For 

GSM and W-CDMA devices, usually two 

samples are required. After passing these 

tests successfully, the GOST-R certificate is is-

sued (average lead time: two to four weeks). 

In order to obtain a three year certificate, the 

Russian government requires an annual in-

spection of samples taken from production 

runs in addition to the necessary testing.

Health Certification
Testing and certification for GSM and UMTS 

modules according to the Russian health-

standard is comparable to the Specific Ab-

sorption Rate (SAR) measurements for GSM 

and 3G technologies in Europe and the USA.

In cases where a module is integrated into an 

end application, detection and measurement 

testing of additional physical factors of the 

device will be conducted. In order to protect 

the user from negative health impacts, the 

product must pass these tests in an accredi-

ted test laboratory. After delivering the ap-

plication, test reports (including GOST-R and 

ISO 9001 certificate) and other required do-

cumentation to the Federal Supervisory 

Agency, the health certificate is issued (valid 

for five years, average lead time: six to eight 

weeks).

Declaration of Conformity
The Declaration of Conformity (DoC) is issu-

ed after delivering the application, test re-

port and documentation to the Federal Com-

by Claudia Fischer, Manager Corporate Marketing and
Karin Silberhorn, Team Manager International Type Approval
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munications Agency (valid for five years, 

average lead time: four to six weeks).

Import Permission
Issuance of Import Permission for UMTS 

equipment through the local Radio Frequen-

cy Center is required and in some cases also 

for GSM equipment, depending on how the 

device is declared by the applicant.

Notification
According to a new regulation about import 

of encryption enabled equipment, the 

manufacturer's representative or the ma-

nufacturer himself has to notify the Federal 

Security Agency (FSB) in case the device con-

tains encryption means or elements.

Certification of Integrated 
Wireless Modules
Generally, a modular approval is possible in 

Russia, but it cannot be applied for all certifi-

cations: For GOST-R and health certification 

the applicant can submit test reports already 

available for the module. But for integrated 

modules, the characteristics of the end de-

vice also have to be taken into account. The 

final end-application device has to comply 

with the respective national standards and 

laws including the requirements of the Mini-

stry of Communications who are strict in 

mandating every individual end-device un-

dergo complete DoC procedure.

If a module is integrated into devices with 

ISM scope and at the same time is not subject 

to numerous exceptions from the respective 

stock-list (released by the Commission of Cu-

stoms Union of Belarus, Kazakhstan and 

Russian Federation), then the final device is 

subject to import licensing. Russian impor-

ters have to apply for it in this case at the 

branches of the Ministry of Industry and 

Trade.

Guidance Through the Approval Process
As a Telit partner, CETECOM offers guidance 

through the approval process to device and 

module manufacturers. Launching a product 

into several different regional markets can 

be difficult due to specific regulatory requi-

rements in each country. Knowledge of these 

different requirements is essential to make 

the manufacturer’s life easier. CETECOM has 

the knowledge to handle product approvals 

all over the world and has performed appro-

vals to date in approximately 150 countries. 

The process starts with a consultation where 

the customer is guided through the stan-

dards and regulations to be considered in the 

target market. CETECOM then coordinates 

product testing either in its own accredited 

laboratories or through external partners. 

Customers are then automatically reminded 

of deadlines for recertification. Thanks to its 

long-standing contact with the official bo-

dies, CETECOM can conduct all negotiations 

directly. If a customer requires local repre-

sentation onsite, the necessary contacts can 

quickly be established. In cases where an ex-

perimental radio license is needed for the 

target market, CETECOM is available to assist 

customers through the application process.

Saving Customers Time and Resources
With its ISO 9001 certified International Type 

Approval (ITA) services CETECOM acts as an 

interface between manufacturers and the 

different regulatory authorities. This saves 

the manufacturer time and effort and en-

sures a smooth certification and approval 

process, which subsequently results in a com-

petitive advantage of quick market entry. <<Flow chart for GSM/UMTS Russia
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Strategic Partnership for 
Innovative Solutions
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>> Deutsche Telekom, T-Mobile, and Telit 

entered into a long-term cooperation in Ma-

chine-to-Machine (m2m) communications.

Market observers agree: The m2m business 

will experience strong growth in the co-

ming years. According to market research 

firm Strategy Analytics, the market will 

grow between 2008 and 2014 reaching € 41 

billion globally. Deutsche Telekom and its 

mobile network operator T-Mobile are stri-

ving to further expand their position in this 

market. The group is combining all its acti-

vities in this field and developing additional 

industry-specific solutions. The focus is on 

products for logistics and the automotive 

industry such as fleet management, traffic 

control, and remote maintenance, as well as 

products for the energy industry. Coopera-

ting with established cellular module ma-

nufacturers, Telit is a key component in 

Deutsche Telekom’s m2m strategy. The ob-

jective of these partnerships is to jointly de-

velop m2m applications and products, offe-

ring customers the best-possible solutions.

Deutsche Telekom
With more than 150 million mobile custo-

mers as well as approximately 39 million 

fixed-line and 17 million broadband con-

nections, Deutsche Telekom AG is one of  

the leading integrated telecommunications 

companies in the world. Its products inclu-

de T-Home (fixed-line telephony, broadband 

Internet), T-Mobile (cellular services), and  

T-Systems (ICT solutions). As an interna- 

tional group, Deutsche Telekom is active  

in about 50 countries with some 260,000  

employees. In 2008, the company had sales  

of approximately € 61.6 billion, with the 

majority of this revenue coming from out-

side Germany. Since T-Mobile is one of the 

largest mobile network operators in the 

world, Deutsche Telekom relies on the latest, 

by Thomas Pöggel, T-Mobile M2M Sales
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Strategic Partnership for 
Innovative Solutions

third-generation (GPRS, EDGE, UMTS, HSD-

PA) cellular technology when developing 

products. This allows the company to create 

optimal technological conditions for data 

transfer in m2m communication.

Long-Term Partnership with Telit
The new partnership between Deutsche Tele-

kom AG, T-Mobile Deutschland GmbH, and 

Telit Communications PLC should combine 

the companies’ collective strengths and pro-

ducts to tap the m2m market growth toge-

ther. The goal is to develop innovative solu-

tions and to closely cooperate in marketing 

and sales for m2m market segments. As a first 

step, the partners will identify target groups 

in the segments of Transport & Logistics, 

Vehicle Telematics, Smart Metering / Smart 

Grid, Security, Retail & Commerce, Health 

Care, Industrial Automation, and Monitoring 

& Control. Next, the partners plan to create a 

detailed analysis for developing and marke-

ting targeted, sector-specific solutions.

m2m Communication in Automotive 
m2m solutions already developed by Deut-

sche Telekom and T-Mobile for various seg-

ments will be used as a guide. One of the 

main drivers for innovation is the automo-

tive industry. With markets in a state of sa-

turation, the industry has to rely on new 

ideas and innovative solutions to sell its 

products. Together with various manufac-

turers, T-Mobile is developing cellular-ba-

sed applications that make driving more 

comfortable and safer. For example, after an 

accident, an emergency system can auto-

matically notify the nearest emergency ser-

vices center and include the vehicle’s exact 

location. Another application allows me-

chanics to request information from a vehi-

cle that has broken down, thus analyzing 

the problem in order to offer help much 

more quickly and easily.

Another example of a successful m2m part-

nership between Telit and T-Mobile is a 

common cooperation with Navigon – the 

navigation system company. Navigon will 

use Telit GSM modules and the T-Mobile cel-

lular network to offer online services to its 

customers. Users throughout Europe can re-

ceive real-time information, updates and 

data on routes, destinations, traffic, weather, 

points of interest, or even the status of par-

king garages – quickly, in high quality and 

without any additional roaming costs when 

abroad. The partner markets the navigation 

solution throughout Europe exclusively 

with T-Mobile. To accompany the service, 

the Telekom subsidiary offers an innovative 

and flexible business and pricing model that 

is customized for the partner’s navigation 

devices. The cooperation allows all partners 

to strengthen their market positions by tap-

ping additional sales opportunities based 

on cellular services. In addition, both com-

panies cement long-term relationships with 

their customers, who pay a regular service 

fee for the added value.

Win-Win Situation
It’s clear from these examples that a strate-

gic partnership between a strong network 

operator and a leading module company 

creates the best conditions for success and 

new business in the m2m growth market. 

The cooperation between Telit, Deutsche 

Telekom, and T-Mobile is a win-win situation 

where each side brings industry experience 

as well as expertise into the joint project 

combining their strengths and creating ad-

ded value. Telit offers the network provider 

potential industry specific applications and 

the module maker profits from the opti-

mized technology in connectivity. Thanks 

to their strong market position, Deutsche 

Telekom and T-Mobile also guarantee access 

to an enormous number of potential custo-

mers in both the B2B and B2C markets. In 

the end, the customer also profits from the 

combined strengths as they enjoy new, safe 

applications, and innovative products. <<

Information:
T-Mobile Deutschland GmbH

M2M Sales

m2m@t-mobile.de
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ESMIG – Enabling a 
Smarter Energy World

TELITPARTNERSHIPS

by Andreas Umbach, ESMIG President

Andreas Umbach started his career with 

Siemens. In 1999, he was transferred to the 

Metering Division, where he was promoted 

to Division President in 2000. In 2002, 

Siemens sold the business to private equity 

investor Kohlberg Kravis and Roberts. 

Andreas Umbach became president and CEO 

and has been managing the group since.

In 2004, Landis+Gyr was acquired by the 

Australian Bayard Group. Andreas integra-

ted Bayard’s Metering business into 

Landis+Gyr and, with Bayard, acquired fur-

ther businesses in the 

US and in Europe. In 

2008, Bayard renamed 

itself Landis+Gyr Hol-

dings and appointed Andreas Umbach the 

President and Chief Operating Officer.

Andreas Umbach holds a Master’s degree in 

Mechanical Engineering from the Tech-

nische Universität Berlin, Germany, and 

also holds a Master’s degree of Business 

Administration from the University of 

Texas, US. <<

Biographical Information of Andreas Umbach

>> On January 21, 2009, 
a launch event in Brussels – in the 

heart of Europe – marked the official 
start of operations for the European 
Smart Metering Industry Group (ESMIG). 
Around 120 delegates joined the event, 
networking and listening to high-level 
representatives from the European Par-
liament, the European Commission, and 
ESMIG. Telit Wireless Solutions became 
an ESMIG member in April 2009, further 
enhancing the expertise and represen-
tation of m2m in its industry group.

Today ESMIG represents the leading compa-

nies in the European Smart Metering market 

along with members of the entire value chain 

from meter manufacturing, software, instal-

lation, and consulting to communications, 

data management, and system integration. 

The objective of this newly formed industry 

group is to provide knowledge and expertise 

on Smart Metering and related communica-

tions at a European and, if necessary, natio-

nal level.

ESMIG is committed to open and interopera-

ble standards. To that end, it has established 

partnership agreements with several organi-

zations in the area of standardization such as 

CEN, CENELEC, ETSI, KNX, the DLMS User As-

sociation, OPENmeter, and the ZigBee 

Alliance. ESMIG has also been a part-

ner of the Sustainable Energy Euro-

pe Campaign since 2009.

Since early 2009, ESMIG has been ac-

tively involved in the so-called 

Smart Metering Coordination 

Group (SMCG) which under the aus-

pices of CEN, CENELEC, and ETSI, 

executes the European standardi-

zation mandate 441 designed to ad-

opt standards for smart metering 

technologies, protocols, and use 

cases. The SMCG includes all major 

European stakeholders e.g. repre-

sentatives from utilities, Smart Me-

ter industry, consumers, regulators, stan-

dardization initiatives and the chairmen 

from the relevant Technical Committees in 

European Standardization bodies.

ESMIG’s core belief is that Smart Metering 

will revolutionize the energy supply system 

and particularly the relationship between 

consumers and their supplier. Smart mete-

ring will empower consumers raising the 

awareness of their energy and water use, al-

lowing them to make informed decisions on 

heating, lighting, and appliance upgrades. 

Ultimately, the roll-out of Smart Metering 

technologies will lead to a significant change 

in consumer behavior towards sustainable 

consumption patterns.

Recently, ESMIG successfully advocated the 

inclusion of Smart Metering provisions in 

the so-called “3rd Energy Package” which 

was enacted on September 3, 2009. The pa-

ckage includes the Electricity and Gas Direc-

tives which require EU Member States to ‘en-

sure the implementation of intelligent 

metering systems’. The Electricity Directive 

calls for full deployment at the latest by 2022, 

with 80% of consumers equipped with Smart 

Metering systems by 2020. 

ESMIG, together with its members, is now 

working towards the delivery of smart inter-

operable metering systems within the times-

cales outlined above, but preferably sooner. 

Through its relationship with a number of 

European partners, ESMIG can help achieve 

the objective of a “common specification for 

Smart Metering” across Europe, but believes 

that this needs to provide some flexibility to 

account for differing market realities and cu-

stomer requirements. Ultimately, European 

standards with a high level of acceptance in 

the different market places will enable a  

cost-efficient, interoperable, and effective 

European-wide deployment of Smart Mete-

ring Technologies for the benefit of consumers, 

the environment, and society as a whole.
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AT&T Emerging 
Devices Organization 

Linda Gould,  
Associate Director of 
Product Development

by Linda Gould,  Associate Director of Product Development

The AT&T Emerging Devices Organization 

(EDO) offers business support and an indus-

try leading device certification program to 

manufacturers looking to bring next-gene-

ration devices to the U.S. wireless market-

place. When you align with AT&T, the 

Emerging Devices Organization will make 

sure that you receive access to the tools, 

knowledge, and support you need to suc-

cessfully develop and test your device. Once 

your device has received “Network Ready” 

certification, you will have achieved a signi-

ficant milestone on the path to delivering a 

quality solution to market. Beyond the tech-

nical network certification that ensures that 

your device will operate well on the AT&T 

network and give your customer a seamless 

connected experience, AT&T can also assist 

you with marketing tools, channel opportu-

nities, and backend billing and connectivity 

solutions. Through the EDO on-boarding 

process you will have access to consumer 

and business billing options, as well as pro-

visioning and diagnostic tools that will ena-

ble you to quickly get your device into cu-

stomer hands.

AT&T has the flexibility to support the enti-

re spectrum of business and functional sup-

port models to allow you to correctly positi-

on your product for the needs of your 

customers. AT&T Device certification and 

wireless transport are the key components 

of a classic wholesale relationship. Adding 

available services related to end-user sup-

port, billing, or branding can move the rela-

tionship to a more traditional retail model. 

When defining your requirements, first con-

sider your businesses’ core competencies, and 

then consider how leveraging AT&T’s exper-

tise and resources can maximize your op-

portunities in the emerging devices arena.

To facilitate wireless connectivity in the 

emerging devices space, AT&T launched the 

EDO website. At www.att.com/edo you’ll 

discover a seven step process to launch your 

product, as well as detailed information 

about possible business models, distributi-

on channels, service delivery platforms, 

and network comparison details, and deve-

lopment tools.

More than just informative, att.com/edo pro-

vides access to order the AT&T Connection Kit 

for Device Developers, resources on prepa-

ring for certification using pre-approved 

modules, and the Device On-Boarding Tool, 

for when you are ready to submit your de-

vice for Network Ready testing.

With the nation‘s fastest 3G network, a dedi-

cated world-class team, and experience de-

livering flexible, innovative solutions to 

market, AT&T is your company of choice 

when it comes to launching new wireless 

devices. We will work with you from con-

cept through implementation. For more  

information or to engage with AT&T’s 

Emerging Devices Organization, please visit 

our website at www.att.com/edo. <<
©2010 AT&T Intellectual Property – All Rights Reserved.

>> At AT&T our goal is to drive wireless capabilities into a wide variety of devices,  
including netbooks, picture frames, eReaders, cars and telematics, personal navi-
gation devices, cameras, media players, monitoring and tracking, and gaming devices. 
One year ago, after years of leadership in the open access space, AT&T established a 
dedicated team to meet the business and technical needs of companies that are new  
to the wireless market – the Emerging Devices Organization.
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The Power of Magical Thinking – 
Imagine the Possibilities 
in the Decade of Teens Ahead

by Bob Gold, President & Founder Bob Gold & Associates

1

2

3

>> m2m is becoming the secret sauce that is making business run more efficiently 
and enabling industries to re-imagine themselves in newly productive and enduring 
ways, but to paraphrase President John F. Kennedy, “Ask not what I can do for m2m, 
but ask what m2m can do for me?”

As we’ve just entered the teen years of this 

century, I wonder if our development and 

adoption of m2m technology during this 

decade will parallel the awkward teen years 

of my three sons. As we see m2m influenci-

ng change in human behavior, I wonder if it 

can’t make our lives as parents easier and 

turn our teenagers into better citizens.

Right now, my boys are battling pimples 

and personal hygiene, learning to drive (gi-

ving their father a heart attack), and disco-

vering that girls are rather, … interesting. 

I’ve imagined a few possibilities and put to-

gether a short m2m application wish list for 

all you engineering types out there to make 

my life as a parent easier during these diffi-

cult and awkward teen years.

    

      m2m-enabled personal hygiene pro-

ducts: from the toothbrush to the deodo-

rant stick, I want to know if my kids are ta-

king care of themselves. And my wife would 

appreciate if you would also throw an em-

bedded module into the toilet seat, so we 

can track who left it up.

         Kissing and dating sensor (similar to car- 

bon dating, but more m2m-focused) that 

lets parents know when a daughter is kis-

sing her date a little too long or if her 

boyfriend’s hands “accidentally” wander 

into the wrong places. This sensor could 

also tell the father where his daughter is 

currently located so he can show up and … 

well, we’ll just be glad that we aren’t the 

boyfriend, and it isn’t my daughter. As pu-

nishment, instead of grounding the kid, my 

m2m device would regulate my teen’s iPod 

music choices. Imagine if every time an ex-

pletive rap song was downloaded or played, 

it instantly switched to Mozart! That might 

be a tad punitive, but it wouldn’t get me re-

ported to family services, right?

    Mobile “experimental” breathalyzer  

that detects alcohol and any drug any teen 

might want to “experiment” with. I can call 

and tell my teenager to breathe into the bre-

athalyzer and it will automatically reco-

gnize him, and email me the results. If he’s 

been drinking, I can remotely disable the 

starter in his car, go pick him up, and ground 

him for life.

And speaking of driving … While there are 

already several excellent tracking and tra-

cing applications that can monitor where 

and how well my sons are driving, I need an 
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Enough said about my teenage sons and what I’d like m2m to do about my 

own inability to parent safely. Let’s take a look at where we might really see 

the greatest implementations of m2m devices in the years ahead. Industry 

research firm IBIS WORLD has identified the best performing industries 

based on revenue projections in the coming decade. How will your com-

pany be taking advantage of these anticipated exploding trends and op-

portunities?

Teen years are fun, scary and full of exploration. And wherever a consum-

er, business or government agency is looking for Fast or Fair or Better, 

m2m will be there. Sometimes silently, sometimes with great fanfare. Just 

like a teen getting ready for the next stage of their life.

4

Rank Best-Performing Growth

1 Voice Over Internet Protocol 
Providers (VoIP) 149.6 percent

2 Retirement & Pension Plans 133.7 percent

3 Biotechnology 127.6 percent

4 eCommerce & Online Auctions 124.7 percent

5 Environmental Consulting 120.3 percent

6 Video Games 112.9 percent

7 Trusts & Estates 105.7 percent

8 Search Engines 100.9 percent

9 Recycling Facilities   80.9 percent

10 Land Development   72.7 percent

application for me! As the father/instructor 

in the passenger’s seat teaching his teen 

how to drive, no matter how hard I slam on 

that imaginary brake in the car, nothing 

happens!

         The Robo Rooter Video Game Shooter –  

I wish there was a device that would give me 

remotely controlled access to my sons’ con-

sumer electronics games. This includes the 

Xbox (hello Microsoft, are you reading?), so 

at 4 a.m. when my teen is still playing Grand 

Theft Auto or Call of Duty 5, I can simply use 

my one-button control to turn the darn 

thing off, while still in my warm bed, and 

not have to get up and go to his room and 

ask, innocently of course, “What in blue 

blazes are you doing up this late on a school 

night?!”

Of course, while these applications might 

all seem as wishful thinking and only slight-

ly overbearing, I seriously expect m2m to 

play a significant role in the parenting of 

teenagers in our future. As m2m is already 

proving in several industries, people make 

positive behavioral changes when they are 

aware of their own habits and offered eco-

nomic incentives. In the case of teenagers, 

the economic incentive could be their week-

ly allowance.

The teen years are meant to be fun, full of 

exploration and yes, even challenging. Dur-

ing the teen years of this century, I expect 

m2m to spread throughout every vein of 

our society and become an everyday part of 

my corporate and personal life – although 

my teenage sons might wish otherwise!  <<

APAC 
Telit Wireless Solutions Co. Ltd., APAC 
12th floor, Shinyoung Securities Building, 
34-12, Yeouido-dong, Yeongdeungpo-gu 
Seoul, 150-884, Korea 
Ph: +82 2 368 4600, Fax: +82 2 368 4606 
TelitAPAC@telit.com, www.telit.com
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Making machines talk.®

IMAGINE THE BENEFITS OF 4CM2.
Car telematics, fl eet management, POS terminals, smart metering, tracking 
& tracing, healthcare, personal and household goods – these are but a few 
application areas for the GE865. The range of possibilities is immense, but not 
the size. Measuring only 2x2 cm it is the world’s smallest GSM/GPRS-module. 
Featuring Telit’s new “Remote AT” capability and PythonTM scripting, the GE865 
is the perfect fi t for your application. Go online to www.telit.com and learn 
more about the GE865 as well as our comprehensive corporate competence 
and experience. Telit – We live m2m.  
Contact us at: EMEA@telit.com NORTHAMERICA@telit.com
 APAC@telit.com LATINAMERICA@telit.com
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